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DINING

LIVING
Full Colour
DPS . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . €5495
Page. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . €3000
1/2 Page . . . . . . . . . . . . . . . . . . . . . . . . . . . . . €1650
1/4 Page . . . . . . . . . . . . . . . . . . . . . . . . . . . . . €1000

Special Positions
IF Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . €3500
IB Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . . €3500
OB Cover . . . . . . . . . . . . . . . . . . . . . . . . . . . . €3700
DPS Page 4-5. . . . . . . . . . . . . . . . . . . . . . . . . €5795
DPS IFC-Page 1 . . . . . . . . . . . . . . . . . . . . . . . €6000
1/3 Editorial . . . . . . . . . . . . . . . . . . . . . . . . . . €2000

Right Hand Page: . . . . . . . . . . . . . . . . . . +€150

Inserts: By arrangement

Technical Data
Format: A4 printed on 100 gram gloss 
with 250 gram gloss board cover

Mechanical Data
Full Page . . . . . . . . . . . . . . . . . H 297 x W 210 mm
DPS . . . . . . . . . . . . . . . . . . . . . H 297 x W 420 mm
(N.B. Add 5mm bleed to the above size and
include crop marks), (Gutter width 20mm)
Half Page Upright . . . . . . . . . . H 277 x W 94 mm
Half Page Across . . . . . . . . . . H 137 x W 190 mm
Quarter Page Upright . . . . . . . H 137 x W 94 mm
Circulation: . . . . . . . . . . . . . . 40,000 (Magazine)

ABC Audit: . . . . . . . . . . . . . . 22,664 (Magazine)

Credit Terms: . . . . . . . . . . . . . . . . Strictly 30 days
Editorial to advertising ratio . . . . . . . . . . . 3:1

WHEN SENDING YOUR AD COPY, 
PLEASE SEND IN THE FOLLOWING FORMAT:

� Quark Xpress document preferred with scans and fonts attached.

� High resolution JPEG (300 dpi).

� High resolution PDF files for full pages only 
- with bleed and crop marks.

� Colours must be in CMYK format not spot colour or RGB.

� A chromalin to be sent with ready artwork must be provided for
colour proofing. 

If not provided, cannot guarantee colour matching in print.

� For images, please make sure they are a high resolution (300 dpi)
(images off the web or taken from Microsoft Word are not proper

print quality).

� When emailing, please indicate your company name and the 
magazine your ad is being placed in. 

� If you do not have email access - we accept brochures, 
transparencies, compliment slips, or stationery.

� Our ISDN line is +353 1 416 7999.

For any technical queries please contact:

Production Co-ordinator, Dyflin Publications Ltd. 

Cunningham House, 130 Francis St, Dublin 8. 

Tel: +353 1 416 7971  Fax: +353 1 416 7901 email: copy@dyflin.ie

Ratecard



1 An advertisement is accepted on the understanding that the relationship
between the Advertiser and the Publisher is governed by the conditions set out
below. Unless specifically approved in writing by the Publisher, the conditions
stipulated on an Advertiser’s order form or anywhere else shall be void.

2 For the purpose of these conditions, "Advertiser" shall refer to the contractual
Principal, that is the party responsible for payment of charges arising from the
publication of an advertisement. Where appropriate, "advertisement" includes a
loose or bound-in insert.

3 The Publisher reserves the right to refuse any advertisement 
submitted for publication.

4 The Publisher reserves the right to amend advertisement copy where absolutely
necessary. If the Publisher considers it necessary to modify the space or alter the
date or position of insertion, the Advertiser will have the right to cancel if such
arrangements are unacceptable, unless such changes are due to an emergency
or circumstances beyond the Publisher’s control. Where the advertisement
forms part of a series order, the liability of the Advertiser shall be limited to the
pro-rata cost of those advertisements already published.

5 In the event of any error, misprint or omission in the printing of an advertise-
ment or part of an advertisement, except where attributable to an act or
default by the Advertiser or his agents or where covered by Clause 4 above, the
Publisher will either re-insert the advertisement or make an adjustment to the
cost. No re-insertion or adjustment will be made where the error, misprint or
omission does not materially detract from the advertisement. In no circum-
stances shall the total liability of the Publisher for any error, misprint or omission
exceed the agreed net cost of the advertisement

6 The Publisher cannot accept liability for any errors due to inaccurate copy
instructions. Charges will be made to the Advertiser where the printers are
involved in extra production work owing to acts or defaults of the Advertiser or
his agents. These charges will be in accordance with the rates current at that
date.

7 Advertisement rates are subject to revision at any time and individual orders are
accepted on condition that the price binds the Publisher only in respect of the
next issue to go to press.

8 The Advertiser, where an agency, may not recharge a client for space at an
increased rate, unless with the Publisher’s written consent.

9 If written copy instructions are not received by the agreed copy date, no guar-
antee can be given that proofs will be supplied or corrections made and the
Publisher reserves the right to repeat the most appropriate copy.

10 All advertisements are accepted and published on the representation by
the agency and advertiser that they are authorised to grant the right to publish
them and that such publication will not violate any law or infringe upon any right
of any person or entity in consideration of the publication of advertisements. 

12 Any condition on contracts, orders, or copy instructions, including, without limita-
tion, those involving the placement  of advertising within the publication such as
page location, competitive separation,  placement facing editorial copy, or requests
for editorial mention, shall be treated as a request only. The Publisher’s inability or
failure to comply with any such condition shall not relieve the agency or advertiser
of the obligation to pay for the advertising.

13 The advertiser and agency are jointly and severally liable for the 
payment of invoices and all other obligations in connection with 

advertising published hereunder. 

14 Invoices are rendered on or about the issue/distribution date and 
are due thirty days following invoice date.

15 If an Advertiser cancels the balance of a contract he relinquishes any right to the
series discount to which he was previously entitled and advertisements will be
paid for at the appropriate rate.

16 For all publications, at least 14 day’s notice prior to publication date
is required to stop or suspend a monotone insertion. At least 21 day’s notice
prior to publication date is required to stop or suspend 
a colour insertion.

17 Copy must be legal, decent, honest and truthful. Should it become apparent that
this is not the case, the Publisher reserves the right to suspend the advertisement,
in which case no claim on the part of
the Advertiser for damages or breach of contract shall arise.

18 The Advertiser will indemnify the Publisher fully in respect of any costs, damages or
losses arising directly or indirectly from the publication of an advertisement, where
such an advertisement conformed with the copy instructions supplied by the
Advertiser. The Publisher will consult with the Advertiser as to the way in which
such claims should be handled.

19 The placing of an order by an Advertiser constitutes an assurance 
that all necessary authority and permission has been secured for the use in the
advertisement of a pictorial representation of or of words attributable to a living
person.

20 If so required, the Advertiser must disclose the identity of the client and reveal
the nature of the product/service to be advertised. In the event of the Advertiser
failing to comply with such a request, the Publisher reserves the right to cancel
the advertisement, in which 
case no claim on the part of the Advertiser for damages or breach 
of contract shall arise.

21 If it is intended to include a competition or a special offer within an advertise-
ment, full details should be submitted at the time of booking.

22 In accepting financial advertisements, the Publisher does so on the understanding
that their copy content, authorisation and placing have been processed in accor-
dance with the State’s legal requirements.

23 The copyright on artwork/copy contributed to an advertisement by 
the Publisher shall be vested in the Publisher.

24 The Advertiser’s property and artwork, etc are held at his risk and should be
insured by him against loss or damage from whatever cause. The Publisher
reserves the right to destroy all artwork which has been in his custody for six
months from the date of its last appearance.

25 Notwithstanding anything in the above which may provide to the 
contrary, neither the Publisher nor the Advertiser shall be liable to one another
for any loss or damage, consequential or otherwise, caused by or arising out of
any Act of State, strike of employees, lock-out, trade dispute, enemy action, rioting,
civil commotion, fire, force majeure, Act of God or other similar contingency
beyond the control of either party.

26 These conditions and all other express terms of the contract shall be governed
and construed in accordance with the Laws of the R.O.I.
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